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Percent of Call Centers by Industry
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Sample by Industry
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Sample by main function
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Number of Active Work Stations
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Percent of Female Employees
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Percent of Student Employees by Industry

50% 46%

77%

44%

33%

13%

21%

0%

25%

50%

75%

100%

Outs
ou

rci
ng

Insu
ranc

e
Com

mun
ica

tio
n

Ban
kin

g

Trans
port

ati
on

Othe
r

Food



Employee Work Load- per Shift- by Industry
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Costs of Recruitment, Screening and Training 
of New Hires (in $$) 
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Costs of Recruitment, Screening and Training 
of New Hire -- by Industry (in $$)
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Average Monthly Employee Salary 
(including benefits - in $$)

(Minimum Wage is $744 a month)
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Average Monthly Salary -- Including 
Benefits by Industry (in $$)
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Average Daily Absenteeism 
by Type of Industry
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Yearly Turnover - by Industry
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Reasons for Selected Location of 
Call-Center 
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Queue management –

Questions added to survey



What Do Customers Hear While Waiting?
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Single or Multiple Queues? 
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Average Time in Wait Queue (in seconds) 
by Industry
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